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Redefining the logistics business

Representing the logistics industry are some of the world’s most iconic brands. This
presented an exciting challenge in 2005 to the newly formed $4.5 billion logistics
giant, PWC Group.

Formed through various mergers of midsized logistics companies, PWC Group
needed to rapidly establish a distinctive presence in its markets and unite its 20,000
employees across the globe. As the company’s strategic partner, Siegel+Gale helped
PWC Group build a unigue identity in the industry through robust brand strategy,
naming, corporate identity design and the launch of a new website to communicate
its promise.

Global reach, local touch

The new business would manage global supply chains for any industry, coupled
with an understanding of local practices to maintain a personal touch in handling
logistics requirements.

Despite a handful of major players in the industry, research revealed a logistics
category dominated by dull names and predictable images of globes, arrows, and
trucks. The company needed a name that redefined logistics while exemplifying
personal service. The name Agility described the company culture and its speed in
responding to customers’ needs. Still, Agility needed a visual metaphor to reflect the
name and brand promise.

Enter the dragon

In many cultures, dragons are symbols of spiritual significance. Agility’s dragon
symbolizes wisdom, heritage, leadership, strength, and speed. Siegel+Gale brought
the dragon to life as a symbol of power, energy, and warmth. We extended Agility’s
brand identity system to a collateral system with the new identity applied to several
touchpoints, including signage, trucks, posters, and billboards.

Further, Siegel+Gale paid particular attention to Agility’s website to help it fully
deliver a new experience in the logistics category. All information on the new website
speaks to the individual needs of the user. Customization and filtration tools grant
immediate contact with local partners and industry specialists, enabling a personal
relationship to grow.

Going boldly

The name and brand identity launched globally in 2006 with Siegel+Gale custom-
fabricated exhibits for employees to discover Agility’s new brand identity. Agility’s
name and identity make a bold, unique statement which extends beyond its cat-
egory with a brand powerful enough to embrace new opportunities wherever Agility
wants to take its business.
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